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Agenda

• In the Heart of the Beast case study

• Transparency Tools

– Meets Standards process

– Candid (formerly Guidestar)

• Access to news to prevent “bad” news

• What will motivate donors?
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About Us
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Social fundraising and social communication services for 
nonprofit growth.

NextInNonprofits.com
@NextNonprofits

651-356-8896

#MCNAC19



Headline goes here
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In the Heart of the 
Beast Puppet and 
Mask Theatre

#MCNAC19



A public conversation – Less is more
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HOTB

#MCNAC19

https://web.archive.org/web/20190114162229/https:/hobt.org/about/imagine/


A public conversation – Choice is more
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HOTB
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A public conversation – More is more
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HOTB
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A public conversation – aloud
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HOTB

#MCNAC19

https://www.nextinnonprofits.com/2019/01/nonprofit-transparency/


A public conversation – public officials
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A public conversation – not a panacea
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HOTB
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A public conversation – not a panacea
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HOTB

#MCNAC19

https://hobt.org/about/imagine/


A public conversation – call to action
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HOTB
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Headline goes here
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Transparency Tools
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Available v. accessed
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TRANSPARENCY TOOLS
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Available v. accessed
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TRANSPARENCY TOOLS
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Charities Review Council
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TRANSPARENCY TOOLS

#MCNAC19

https://smartgivers.org/wp-content/uploads/2019/01/AccountabilityStandards_2018-1.pdf


Charities Review Council
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TRANSPARENCY TOOLS

#MCNAC19

https://smartgivers.org/nonprofits/accountability-wizard-review-process/calculate-your-fee/


Guidestar/Candid
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TRANSPARENCY TOOLS

#MCNAC19



Guidestar/Candid
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TRANSPARENCY TOOLS

#MCNAC19

https://learn.guidestar.org/hubfs/Docs/2019-GuideStar-Profile-Standard.pdf


Opportunity costs
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TRANSPARENCY TOOLS

#MCNAC19

http://www.nextinnonprofits.com/2013/08/outcomes/


Headline goes here
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Access to news to 
prevent “bad” news

#MCNAC19



When the press tells the story
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NEWS

#MCNAC19



When the press corrects the story
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NEWS
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You don’t always need a press release
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NEWS
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Headline goes here
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Transparency in 
donor engagement

#MCNAC19



Trick question
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DONORS

#MCNAC19

Would you rather support a nonprofit with 
a 10% overhead ratio and a Guidestar
Platinum rating   - or –

One that cured cancer and housed 5,000 
people without homes?



Transparency in results

27

DONORS

#MCNAC19

https://bloomerang.co/blog/how-transparency-drives-donor-loyalty/


Transparency in results
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DONORS

#MCNAC19



Transparency in results
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DONORS
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